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Books 
Dygder som drivkraft och föredöme Together with Peter Aronsson et al. Stockholm: City University 
Press, 2001. 

Political Virtue and Shopping: Individuals, Consumerism, and Collective Action New York: Palgrave, 
2003. 

Politics, Products, and Markets Exploring Political Consumerism Past and Present, edited by Michele 
Micheletti, Andreas Follesdal, and Dietlind Stolle. New Brunswick: Transaction Publishers, 2003 and in 
paperback 2006. 

Political Consumerism: Its Motivations, Power, and Conditions in the Nordic Countries and Elsewhere 
(TemaNord 2005:517), eds. Magnus Boström, Andreas Føllesdal, Mikael Klintman, Michele Micheletti 
and Mads Sørensen. Download: http://www.norden.org/da/publikationer/publikationer/2005-517/ 

 Michele Micheletti and Andrew McFarland, eds. Creative Participation: Responsibility-taking in the 
Political World. Bolder: Colo: Paradigm Publishers, 2010. 

Michele Micheletti, Political Virtue and Shopping: Individuals, Consumerism, and Collective Action. 
New York: Palgrave, 2nd edition, paperback, 2010. 
 

Journal articles 
"Consumer Choice as Political Participation" Statsvetenskaplig tidskrift 3 (2002): 218-34  

"Le consumérisme politique Une nouvelle forme de gouvernance transationale?" Sciences del al 
Société 62 (2004): 119-42  

"Global social rättvisa! Svensk fackföreningsrörelse och den globala klädindustrin" Arbetarhistoria 
Meddelande från Arbetarrörelsens arkiv och bibliotek 113-114 1-2, 2005  

"Politics in the Supermarket: Political Consumerism as a Form of Political Participation" (together with 
Dietlind Stolle and Marc Hooghe, with Stolle as lead author), International Political Science Review 26 
(3) (2005): 245-269. Download: 
http://www.statsvet.su.se/homepages/archive/michele_micheletti/micheletti_politics_in_the_supermarket_IPSR.pdf 

 “Mobilizing Consumers for Global Social Justice Responsibility-Taking,” (with Dietlind Stolle as 
second author), The Annals of the American Academy of Political and Social Science (AASSP), 611 
(2007): 157-175. The Politics of Consumption / The Consumption of Politics, Special Editors: Dhavan 
V. Shah, Lewis Friedland, Douglas M. McLeod, and Michelle R. Nelson. 

"Shopping for Human Rights. An Introduction to the Special Issue" (with Andreas Follesdal as second 
author), Journal of Consumer Policy 2007 30 (3): 167-175. Download: 
http://www.springerlink.com/content/j253585h82755153/fulltext.pdf 

 Journal guest editor (with Andreas Follesdal as second editor) for "Shopping for Human Rights," 
special issue of Journal of Consumer Policy 2007 30 (3): 167-301. 

"Fashioning Social Justice through Political Consumerism, Capitalism, and the Internet" (with Dietlind 
Stolle as second author), Cultural Studies 2008 22 (5): 749-769. 



“La svolta dei consumatori nella responsabilità e nella cittadinanza,” Partecipazione e Conflitto. 
Partecipazione politica e denaro 3 (2009). 17-41. 

 

“La svolta dei consumatori nella responsabilità e nella cittadinanza: risposta ai commenti” 
Partecipazione e Conflitto. Partecipazione politica e denaro 3 (2009). 61-65. 

 

Chapters in Books and Encyclopedias 
"Prylar som politik" (Consumer Goods as Politics) in Det nya motståndet - om regnbågar mot förtryck 
(The new resistance - about rainbows against oppression), ed Ingmar Lindberg. Stockholm: Agora, 
2001  

"Shopping som den lilla människans stora ansvar" (Shopping as Everyone's Important Responsibility) 
in Svenska värderingar (Swedish Values), eds Peter Hallberg and Claes Lernestedt. Stockholm: 
Carlssons, 2002  

"Why More Women? Issues of Gender and Political Consumerism" in Politics, Products, and Markets 
Exploring Political Consumerism Past and Present, edited by Michele Micheletti, Andreas Follesdal, 
and Dietlind Stolle. New Brunswick: Transaction Publishers, 2003  

"Zwischen Markt und Zivilgesellschaft: Politischer Konsum als bürgerliches Engagement" (together 
with Dietlind Stolle and Marc Hoogh, with Stolle as lead author) in Zivilgesellschaft - national und 
transational, Dieter Gosewinkel, Dieter Rucht, Wolfgang van den Daele and Jürgen Kocka, eds. Berlin: 
WZB-Jahrbuch 2003: 151-171  
 
'"Put Your Money Where Your Mouth Is'. The Market as an Arena for Politics" in Market Matters 
Exploring Cultural Processes in the Global Market, eds. Christina Garsten and Monica Lindh de 
Montoya. London: Palgrave, 2004  

"Politiska konsumenter: Marknaden som arena för politiska val" in Ju mer vi är tillsammans. Tjugosju 
kapitel om politik, medier och samhälle, Sören Holmberg and Lennart Weibull, eds. Gothenburg: SOM 
Institute, report no 34, 2004 (with Dietlind Stolle)  

"A Case of Discursive Political Consumerism. The Nike Email Exchange" (co-author Dietlind Stolle, 
with Laura Nishikawa and research assistance from Matthew Wright), Political Consumerism: Its 
Motivations, Power, and Conditions in the Nordic Countries and Elsewhere (TemaNord 2005:517).  

"Swedish Political Consumers. Who They Are and Why They Use the Market as an Arena for Politics" 
(together with Dietlind Stolle), TemaNord.  
 
"Political Consumerism" (together with Dietlind Stolle), in Youth Activism: An International 
Encyclopedia, eds. Lonnie R. Sherrod, Constance A. Flanagan, Ron Kassimir. New York: Greenwood 
Publishing Group, 2006. See also: http://ya.ssrc.org/transnational/Micheletti_Stolle/ 

"The Gender Gap Reversed: Political Consumerism as a Women-Friendly Form of Civic and Political 
Engagement" (with Dietlind Stolle as lead author), eds Benda O'Neil and Elisabeth Gidgengil, Gender 
and Social Capital. London: Routledge, 2006  

"The Moral Force of Consumption and Capitalism: Anti-Slavery and Anti-Sweatshop," in Citizenship 
and Consumption, edited by K. Soper and F. Trentmann. London: Palgrave Macmillan, 2007  

"Consumers as Political Actors" (together with Dietlind Stolle as second author), in Critical Food 
Issues: Problems and State-of-the-Art Solutions, edited by Lynn Walter and Laurel E. Phoenix. 
Westport, CT: Greenwood Publishing Group, 2009 



 “Introduction: Responsibility-Taking in Politics” in Michele Micheleti and Andrew McFarland, eds. 
Creative Participation: Responsibility-taking in the Political World. Bolder: Colo: Paradigm Publishers, 
2009 

“Vegetarianism as Lifestyle Politics,” (together with Dietlind Stolle as second author) in Creative 
Participation: Responsibility-taking in the Political World. Bolder: Colo: Paradigm Publishers, 2010 

“Political Consumerism,” in Consumer Behaviour - a Nordic Perspective (together with Cindy 
Isenhour), ed. Karin M. Ekström. Lund: Studentlitteratur, 2009. 

 “Consumers and Citizenship,” in Rethinking Consumer Behaviour for the Well-being of All. Reflection 
on Understanding Consumer Responsibility. Strasbourg, Council of Europe, 2008. 

 

Other publications including popular science  
"Shopping as Political Activity" Axess, Voting by Shopping, 9, 2003.  

"Snabbköpsdemokrati - på allvar" Arena, No. 2, 2001: 24-27  

"Konsumtion har blivit politiskt medel" (op-ed), DN-debatt 31 May 2003  

"Krävande unga politiska konsumenter" (together with Dietlind Stolle), Tvärsnitt, No. 3, 2004: 60-65 
Available at: 
http://www.vr.se/huvudmeny/arkiv/2004/tvarsnittnr32004/kravandeungapolitiskakonsumenter.4.64fbca
2110dabf7901b80001075.html 

  
"Sjokoladehandel som politisk handling" (op-ed) (together with Andreas Føllesdal), Dagbladet, 31 
August 2004. Available at: http://www.sam.kau.se/stv/micheletti/img/dbl.JPG 

"Kanabaler med bordskick" (op-ed) (together with Magnus Boström, Fredrik Holm, Mikael Klintman), 
Nya Wermlands Tidning, 2 March 2005. Available at: 
http://www.sam.kau.se/stv/micheletti/img/nwt.JPG 

  
 
 

 


